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Career Interviews 
Once students identify the careers they want to pursue, then the next is them trying to choose a school that they believe will help them gain competencies in the field of study and enable them to get the right skills for the job market. The process of identifying an institution will mean they will seek guidance from family, friends, and peers to help them choose the school of choice depending on their knowledge of the schools, which will help the student pursue their dreams. In students who can access the internet, they will use it through various platforms to identify universities that offer the course they want to pursue. Identifying reviews that educate the students on how the universities are rated has become easier as students who have gone through these institutions give thoughts through social media platforms which guides another prospect in choosing their universities (Vriji et al., 2020). Furthermore, universities have taken a step higher in making sure they attract students, such as undertaking marketing campaigns that are geared at putting the name of the university out there with a bid to spread the brand or the name of the school as well as be spread the achievements of the university over the years. 
Objectives:
· Identify perceived benefits of enrolling in/attending AU SOC
· Explore students’ perceptions of AU’s current marketing efforts to attract new students
· Identify media channels used by students in searching for colleges
· Explore which types of social media are perceived as effective in recruiting new students
The availability of individuals to interview is important, and the ability to find many people who will then be able to find accurate data that they will be able to make an informed judgment. The interviewed has to be able to identify groups of people knowledgeable about university education as this will be easier due to their know-how about this level of education and thus the direction of the interviews.  The national governing body responsible for the placement government-sponsored students to universities has forums they use to engage with students before they join universities (Evans & Lewis, 2018). The first set of interviews can be undertaken with a group of approximately ten individuals, with the first question being their know-how about university education. The first interview would be impromptu as finding people would be difficult, and only those willing to engage in the program would be allowed. The limitations of using this platform involve dependent on the arrangement made by the board. Additionally, the participants are not aware of the planned interview. Therefore, they might come out as intrusive as they may not want to participate in an interview and depend on the effective use of coercing or pressuring them.
The use of Instagram stories was also vital in interviewing as the platform allows participants in the interview to offer instant feedback the moment and access the internet. The program would target those who will find the Instagram status and react to it already twenty-four hours upon expiry of the Instagram status expiry as that is how the social platform works. The limitations of this are the inability to know if the participant meets the minimum standard to reply to the interview, but any way will still be able to meet the need. The interview targets a minimum of twenty participants, but if it exceeds, the number cannot be definite. If the interviewees' target is not met at the first time of posting, a new session may be started the next day to attain the target number of participants. The interview will take up many participants throughout the day as the timeline with which the interview will be online is indicated within the standard. Time lapses can notify viewers who will interact with the interview later (Benham & Bacchi, 2017). 

The first theme during the interview is the lack of full knowledge of communication as a course with journalism and linguistics. Thus, universities offered either of the three irrespective of the interview question being about communication. The interviewees from Instagram status had difficulty replying to their knowledge of communication as a course as that was one of the questions. The pattern is consistent as those with the knowledge of communication had uniformity in their choice of university.  Equally, there is a lack of knowledge on the existence of communication as a degree course, and many think it is a unit across various disciplines as it is a skill across all careers.
Most of the poll participants are students who have their studies ongoing not necessarily from the state but varies and combination of international students. This shows that the interview had diversity on its own as it seems that everyone was almost ready to give out information to help with the right choices of university programs.  The student's origin varies as there were suggestions for studying abroad with their reasons as they either know the place to offer quality education in the discipline. Additionally, they believed that some of them come from those countries abroad. They see value for life as the same and can offer an environment for taking one's study—the interview requests for one level of education to clarify whose choice has more weight. Students are aware that it is common for people to use social platforms to seek vital information and thus the willingness for participation either anonymously or in person.
There is stability in the know-how of a language that one can converse in effectively and pass information to a larger population and the versatility in their languages used across the globe (Frie et al., 2020). The interviewees believe that undertaking communication as a course will lead one to be a mirage to the ability to disseminate information with the right language that is well understood and meet the needs of the recipient of the information. Those who get to know that one is interested in communication need to know the interviewers' capability in communicating in English fluently and also knowledge of other languages. Those within the interview session show knowledge of communication and make a difference with other disciplines it is associated with. 
 The use of websites of placement board is a list of where to pass communication and the minimum requirements needed for entry into each university. There was the question of if I had used the platform for convenience. Thus, the interviewees had assurance that anyone who needs to join the university uses the websites of the placement board to universities. There were options of searching from marketing agencies that are trusted with some giving options of those they have had experiences with or that they had received referral the time they were applying for themselves. Equally, the agencies some had a physical address which the interviewees believe that if one can get not access the internet or are near the place should consider visiting their offices.
There are similarities in the tying of social welfare and the quality of education as those go hand in hand, and thus one should make sure that they consider that before choosing. Social welfare covers all those places that a student gets to interact with while at the university. The ability of social welfare to improve their value of life prevents them from risks and hazards. The interviews had lots of question marks on where the degree course is offered in institutions with a conducive environment due to the health risks associated with people in recent times. From my perspective, the knowledge of people preferences and alignment towards a particular way of life with the amenities is considered very important for students (Benham & Bacchi, 2017).
Recommendation
It is advisable to have more interview questions to have extensive data on the precise analysis. As much as they should be many and extensive, they should not tire the interviewee as those you access virtually have the possibility of stopping halfway as they become tired or lose concentration. The possibility of losing some sessions with interviewees is high as the questions become more the opposite is when the interviewer can urge the interviewee to continue. The target age group is also a problem with virtual sessions as it is difficult to find if one is giving the right age as even guessing from the face value. The ability to express one better when face to face is important as the first impression will lead to one agreeing if they will be willing to engage with one (Vriji et al., 2020).
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